EMIL PETROV

email: emilpetrovbg@gmail.com | mobile: +447826427433 | address: London, UK, E164HJ, Canning Town | LinkedIn: https://www.linkedin.com/in/petrovemil/ 
PROFESSIONAL EXPERIENCE
Senior Marketing Officer - University of London - 01.2022 – 03.2022 
· Working within the marketing team of the University of London to manage, develop, implement, and evaluate multichannel marketing campaigns for the university’s core audiences. This includes content creation, digital marketing, and project management.
· Support the planning and delivery of insight-driven, multi-channel marketing campaigns.

· Working on new degree programme launches, developing and managing project timelines to ensure all the marketing assets are created on time and aligned with the overall strategy. 
· Working on a range of strategic marketing projects, ensuring these are delivered within defined timescales and on budget.
· Manage content amplification across a range of paid and earned medias to leverage targeted awareness and promotion of the University’s offering. 

· Developing a first-rate customer journey and experience for audiences. Work with colleagues across the university to ensure consistent, engaging, effective and compliant audience communications in order to positively influence outcomes. 

· Working closely with colleagues and external agencies to ensure that outputs such as digital adverts, deliver the required key messages, are produced to high brand standards, and accurately resonate with the intended audience. 

· Write/proof high quality, engaging and original content, and source images for a variety of purposes. This could include email campaigns, web content, social media content or advertising copy.
· Undertake independent data collection for the evaluation of marketing activities, proactively developing improvements to metrics and feedback systems, and produce reports as required, in order to inform and influence the marketing strategy and future plans.

Senior Website and Digital System Officer - Refugee Council - 07.2021 - 01.2022 - London, UK
· Leading on maintenance and development of a website and supporting the wider organization with their website needs. (incl. SEO, content, training, digital marketing and technical aspects)
· Producing monthly and quarterly reports on website performance and digital campaigns, including data analysis and recommendations for improvement.
· Managing relationships and contracts with external agencies, suppliers and developers.
· Project management, scheduling and planning of various projects and initiatives. 

· Sourcing, creating, and optimising digital content and assets.
· Preparing and conducting training sessions for colleagues. 
Digital Marketing Executive - The Medical Defence Union - 03.2020 to 03.2021 – London, UK
· Positioning the MDU as the first choice for all medical and dental professionals in the UK and abroad by developing and executing a digital marketing strategy and omnichannel marketing initiatives to meet the annual brand marketing objectives in two streams – retention and acquisition.

· Optimisation across all digital platforms (e.g websites) – content management, user journeys/experience, analytics, seo, brand strategy.

· Worked on developing range of marketing campaigns in the UK and abroad to increase or keep market share (this includes post campaign surveying and market research).

· Leading on email/crm marketing automation campaigns - creating and launching email marketing campaigns (newsletters, promotions, updates etc.), programs and engagements – design, segmentation, scheduling, QA testing and deployment. 

· Managing website marketing projects, SEO web audits, fixing technical issues, optimizing and analyzing across websites, campaigns and keywords.

· Managing the production of SEO optimised content, media and coordinating the rolling out of an improved e-learning/education offering.
· Interrogating data to build deeper understanding of customers. Producing monthly reporting, forecasting and insights to relevant stakeholders. e.g. web analytics data, email campaign data, campaign data.
· Worked with an external agency and internal teams on marketing and web development projects and campaigns.
Digital Marketing Executive - Mintel - 07.2019 to 02.2020 - London, UK 

· The role required developing and executing the global digital marketing program (demand generation, B2B) to drive brand awareness, e-commerce sales and leads.
· Plan, manage and deliver integrated marketing strategy and plans to support projects, campaigns and initiatives achieving KPIs, ROI and income generation.
· Managing relations with an external digital media agency and suppliers - driving operational excellence, strategy and program innovation.

· Campaign management (paid media) and media buying across social media channels.
· Managing several international and multi-language customers digital touchpoints (e.g. websites). Coordinating the production of SEO optimised content.

· Worked with designers and the wider international marketing team on content and media production for various digital channels and campaigns.

· Analysing/improving/reporting on online customer journeys, campaign performance and SEO. 

· Worked on a website redesign project (e-commerce store) to unlock revenues across markets.
· Budgeting, scoping and planning for digital campaigns, initiatives and improvements. 
Digital Marketing Coordinator - KPMG - 02.2019 to 07.2019 - London, UK 

· Development and delivery of a recruitment marketing strategy (careers, recruitment and employer brand) - social media, digital content, website projects, creative concepts, print, digital and outreach.

· Extensive competitors’ analysis, market research, and reporting.
· Developing and improving digital customer journeys across online touchpoints – e.g. KPMG careers website.
· Planning, managing, and executing a social media strategy across several channels - budgeting, monitoring ROI and KPIs.
· Managing relations with various suppliers to deliver projects and produce new creative concepts, materials or resources for various channels or campaigns.
· Developing paid social/digital communications and creative strategies to support an extensive recruitment effort for non-experienced hires - students (across paid and owned media channels).
· Worked on re-branding the KPMG careers website. 
· Managing various media channels/campaigns and leading on digital and brand projects. 
Web and Database Support Senior Executive - The Institute of Practitioners in Advertising - 04.2017 to 08.2018 - London, UK 

· Worked on various digital marketing and strategy campaigns for the UK market and abroad (across paid and owned media channels). Also optimising the end-to-end buyer journey across websites (fixing customer pain points and online journeys).

· Providing support and training to various stakeholders for a range of digital platforms: websites (CMS system), ESP (email marketing automation) and marketing platforms. 

· Supporting a wider digital transformation program by adopting new digital solutions and ways of working – coaching employees, writing training guides etc. 

· Overseeing, tracking and managing e-commerce sales (e.g. publications).

· Interrogating data and reporting on website performance. 
· Designing and deploying email marketing campaigns for training/events offering – design, launching, data selection-segmentation and analysis. 

· The role also required working with an external digital agency and coordinating, leading on and managing various digital marketing projects and concepts (digital experience, campaigns, web development). Including keeping the agency accountable and tracking key KPIs.

· Content and media management across corporate websites (including SEO technical audits, analysis and optimization).
Marketing Coordinator - The Prospects Group - 06.2016 to 02.2017 - Bromley, UK 
· Working towards expansion of the “National Careers Service” (is the publicly funded careers service for adults and young people (aged 13 or over) in England) offering in London. Developing a marketing strategy and yearly plans. 

· Developer and managed range of marketing campaigns in London. 

· Marketing campaign planning and outreach via events, partnerships with 3rd parties, social media, and print publications. 

· A big proportion was also done via career related events or re-branding physical locations where the “National Careers Service” is delivered.  
· Worked with external partners and organised the print production of various assets – magazines, brochures. 
Content Targeting Specialist - Phluid Media - 02.2015 - 04.2016 - London, UK 
· Planning, managing, and analysing various digital marketing campaigns for clients in the US and UK. 
· Worked with a sales team in the US to scope and plan for future campaigns and projects. 
Corporate Sales and Marketing (EU, Leonardo da Vinci programme) - Ballsbridge Hotel - 09.2014 - 12.2014 - Dublin, Ireland 
· Worked on range of corporate sales and marketing campaigns and projects to retain or acquire corporate stayer accounts.
· Developed sales and marketing strategies to promote the hotel to local and foreign travellers and acquire market share.
· Worked with the wider sales team and digital team to scope and plan for future campaigns, track sales and monitor ROI.
· Market research and assessment of the market in Dublin.
Marketing and Communications (volunteer role) – One Westminster – 09/2013 – 04/2014 – London, UK

· A generalist marketing and communications role. It required building a fortnightly e-newsletter and managing social media channels. 
· Sourcing and curating content to publish across social media channels. 
· Copywriting and editing content for a newsletter. 
FORMAL EDUCATION AND TRAINING
· 2013 - 2014, MSc, International Marketing - London South Bank University

· 2009 - 2012, BA (Hons), Tourism and Hospitality Management - London South Bank University (Grade 2:1)

· 2004-2008, BSc Technology of perfumery and cosmetic preparation - University of Food Technology, Plovdiv, Bulgaria

· 2004 (graduated) - SU "P. Kr. Yavorov ",High School, graduated in Plovdiv, Bulgaria

· IPA Foundation Certificate - ipa.co.uk/fc - professional advertising qualification
· UX Crash Course - The School of UX – 1 day course
· 2014 (10 weeks) Leonardo da Vinci programme

· Various internal training courses / attending external conferences – B2B Marketing Expo, Marketing Technology Expo, DX Summit, IMPACT and others. 
· 2006 – 2007 - Work and Travel USA, 2 summer seasons in Connecticut
PROFESSIONAL VOLUNTEERING
· Worked on marketing and communications projects - 2012 - 2013 - PMI UK Chapter.
· Worked on marketing and communications projects - 2013 - 2014 - Voluntary Action Westminster
· Member - London Rotary Passport Club – worked on a variety of community development projects and initiatives.
· TEDx Square Mile, 2015, Get Connected. Worked on organizing the event. 
PERSONAL PROJECTS

2022 – present, Four Hills Motivation – my personal brand and a blog. I write and talk about motivation, personal development, success, mindset, and leadership skills building. Blog: https://www.fourhillsmotivation.com/ YouTube: https://www.youtube.com/c/EmilPetrovT 
AWARDS
· LSBU Employability Award – for completing a one-year employability scheme 
· NACUE Fellow – for completing NACUE Leaders’ Summit
KEY SOFT SKILLS
Problem solving; Creativity and idea generation; Negotiation; Resourcefulness; Long term planning and vision; Communication; Research and information gathering; Organising and project management; Relationship building
HOBBIES AND INTERESTS
Sports; Personal and professional development; Tourism and discovering new cultures and places; Volunteering; Reading; Networking; Trying new sports and activities; Writing
